


Liska works with a wide range of
clients in the real estate industry to:

. identify the attributes and strengths
of a property and its unique position
in the marketplace

. understand the audience: who
they are, what motivates them and
the opportunities for reaching
and influencing them

. develop an overall vision and plan
for creating marketing materials that
support and add value to the success
of the project
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CityCenterDC is Downtown's signature
neighborhood where an unmatched mix of
shops and restaurants, apartments,
condominiums, office buildings and common
area blend for a vibrant urban experience.

Condominium Sales

o | II S Em |
TICEN

Shopping and Dining >

Evemmﬁ;&mJEﬂq LI|- L

—-_.;:"

OVERVIEW RETAIL OFFICE APARTMENTS CONDOMINIUMS EVENTS NEWS / PRESS COMMUNITY BENEFITS

Comprehensive branding and marketing for a 10-acre, mixed use development in Washington, D.C.
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CityCenterDC | Welcome to The Apartments at City Center

CONTACT US BBB.481.73092
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THE APARTMENTS

THE STORY RESIDENCE FEATURES

FLOOR PLANS CITYCENTERDC
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825 and 875 Tenth Streat NW, Washington, District of Columnbia 20001
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The Apartments at CityCenter is an exclusive community in the heart of downtown Washington, DC. Team manAGeD B &BOZZUT0  pEVELOPED BY I II nes
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Branded marketing materials for The Apartments at CityCenter in Washington D.C.



9TH AVENUE
CHELSEA’'S BOULEVARD

Broad and quiet, gth Avenue 1s just
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Lifestyle marketing brochure for The Heywood,
a condominium project in NYC's Chelsea neighborhood '
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PASSENGERS PASS THROUGH
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REVITALIZATION

SMART GROWTH IN AN URBAN ENTERPRISE

RESIDENTIAL DEVELOPMENTS

TOTAL CURRENT AND PROPOSED DWELLINGS
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TOTAL RENTABLE SPACE
6,139 FT.

SECOND LEVEL RETAIL

LOWER LEVEL RETAIL

A brochure focused on demographics critical to potential retail tenants
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The Intersection of Life and Style

AT A

Brochure to promote retail leasing for Block Thirty Seven—the ideal urban retail destination



Zara Loop Flagship

At the center of downtown Chicago’s new Loop lifestyle

Residences at

Block Thirty Seven Virgin Hotels
Goodman Theatre I Chicago
™ et <
. B I_O C K Fiidhsrel Serdlevalls What’s New? 11-Screen
Daley Plaza <— § T H | RTY § <—> Millennium Park Latinicity Food Hall e e o AMC Dine-In Theater
28 000 sf thinking and an evolving vision of the ideal
S E V E N - urban refail destination.
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Chicago Board The Art Insfitute of
of Trade Roosevelt University Chicago
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Transformative. Enlivened.
: lconic Style.

Block Thirty Seven is leading the
transformation of the new Loop

experience.
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BRIARCLIFF MANOR

Luxury and Comfort at Your Doorstep

Part of an ongoing effort to educate potential residents about this luxury retirement community in Westchester County, New York
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Website for an international real estate investment trust
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SOPHISTICATED, SERENE & CENTRALLY LOCATED

A sales kit for condominiums in a landmark Manhattan building was part of an overall brand and marketing plan



THESCHATZCOMPANIES

At the Schatz Companies, our professionals in real estate development,
management, sales, leasing, and hospitality collaborate to develop
innovative strategies and experiences.

Our companies include Schatz Development, a real estate development
firm that focuses on design-driven projects, Domu.com, an online
company that has transformed the leasing and apartment search

nraraceanc far Chicrana landlarde and tanante and Srhaty Daalhye o

CONTACT

A website to position this well-known Chicago real estate developer
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200 Eleventh Avenue
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ML) 1 Fourteen 200 Eleventh Avenue residences feature MHew York's
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Marketing materials for this luxury residential development including a hard cover book, brochure and website



LIC NEIGHBORHOOD
FLOORPLANS
CONTACT

BUYERS GUIDE
CHECK AVAILABILITY

PHOTOS:

MODERN LIMING

SBHMEH sq NEW FPACTORIES, ASTORIA, LONG ISLAND
& EO s OFPFOSITE Sih STREET, NEW YOHRK.
L WAREROOMS: 149 to |55 E. |4th Street, New York,

Comprehensive branding for luxury condominiums reflects the history of the building
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Design of the sales center for these condominiums emphasizing their views of the park
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HOUSTON AND LUDLOW

Marketing brochure for 154 Attorney Street promoting the value of living in this unique neighborhood



A complete marketing program for 550 St. Clair in Chicago, appealing to an audience interested in contemporary architecture



Outpatient Care Pavilion

I\w Northwestern
Medicine'
. ags Leasin Community
Outpatient Care Pavilion Opportunities Update
Breakthrough Medicine

T2y

Building Renderings
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Northwestern Care

This world-class medical building, to open in
2014, is designed to create an exceptional
experience for patients and physicians. The
welcoming environment will be supported by
state-of-the-art technology and access to medical
services throughout the Northwestern campus.

Download Building Overview

The Ideal Location

The new pavilion will be conveniently located in
the heart of Northwestern's downtown medical
campus, home to Northwestern Memorial
Haospital and Northwestern University Feinberg
School of Medicine.

- SUPERIOR
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Northwestern Memorial Hospital

MICHIGAN AVENUE

Galter Fainberg
e ERIE
Outpatient Care Pavilmn 2
2
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Download Area Map

Main Entrance

The main entrance, located on Erie across from the
Feinberg Pavilion, will be easily accessible by car and
public transportation.

2013 Nothwestem Memorial HealthCare Contact Us Legal

A covered drive-through with two-way access on both
Erie and Ontario will allow for easy patient drop off and
entry to enclosed, on-site parking. Skybridges to the
adjacent Northwestern University parking garage and the
Feinberg Pavilion also connect to additional parking.

Privacy Policy

Patients and visitors will be welcomed to the world-class
facility in a lobby lit with natural light and complete with
comfortable waiting areas and retail offerings.

Part of a comprehensive marketing program to lease this development to potential medical tenants
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600,000 square feet

Full floor of imaging services, incl
Eight operating rooms

On-site pharmacy

Enclosed parking and valet service
Two floors of retail space



Comprehensive branding for the Chicago medical campus
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Identity, brochure and sales office for condominiums adjacent to the High Line in NYC




A marketing brochure was part of an overall branding
system for this luxury senior living development




806 DISTRICT

BUZZ: PRESS DISTRICTNY/THE MOVIE TEAM

-y
Premium Finishes and Premier Fixtures

DISTRICT residences features luxe interiors by acclaimed interna-
tional designer Andrés Escobar, with premium finishes and premier
fixtures. Homes come in a variety of complimentary finish combina-
tions, depending on floor plan. Choices include homes in rich, deep
hues and silky surfaces; homes that are light and bright with lots of
white; and homes featuring a lustrous, balanced palette of light and

dark tones. Let comfort and class to fulfill all your fantasies...

RESIDENCES
LIFESTYLE

SALES: 151 WILLIAM STREET 212.513.7333 INFO@DISTRICTNY.COM

Dramatic sales office and marketing materials expressed the essence of this luxury residential development in Manhattan's financial district
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Marketing efforts highlight the development's
location in this historic theater district
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a transformative pla

Part of an extensive marketing campaign for this island
development in the Turks and Caicos
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domu find a place find a neighborhood ¥ my favorites sign up sign in m

chicago’s apartment site

2-Bedroom in The Hudson Apartments

find a place

QU 0 & A

Local. We know

The best apartments Get instant email and Communicate directly Real listings. Real Chicago.
in all price points and text alerts. with landlords. landlords.
neighborhoods.

Complete brand identity system including advertising
and web design for this apartment resource



Blthern Terrace

Entry Foyer :
* 20'9" x 21'5" Great Room with open Kitchen

19' x 22 landscaped Rear Garden

entrance from Downing Street
4 Danrn with anen Kitchen

B

Oversized, handcrafted portfolios and a website introduced this elite property to brokers and buyers



QUEENS QUAY PLACE
AT BAYSIDE TORONTO
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Branding and marketing for this mixed-use development in Toronto
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850,
LAKE SHORE DRIVE

154 ATTORNEY STREET

28SAINTTHOMAS

THE HEYWOOD
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Marketing materials for this condo project on 23rd Street in Manhattan
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610 N. Fairbanks
Studio 2 East
Chicago, lllinois
60611 USA

1312 867 1111
liska.com
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