


Logos

Beginning with the Graduate School in Child Development, the following Area of Focus logos are approved for use. Each offers a
way to visually express their unique role as well as a connection to Erikson Institute.

Horizontal

Erikson Institute

Erikson Institute
Graduate School in Child Development

Erikson Institute
Center for Children and Families

Erikson Institute
Early Math Collaborative

Erikson Institute
New Schools Project

Erikson Institute
Herr Research Center

Erikson Institute
Fussy Baby Network®
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For Erikson Institute, a premier graduate school in early child education, Liska developed comprehensive brand guidelines, including a nomenclature system for their many areas of focus
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To build awareness and support fundraising, street banners were installed near Erikson Institute’s headquarters



Celebrating

50

As a part of Erikson Institute’s 50th anniversary celebration, we designed exterior signage, including a wall of windows that displays their mission and values



Er <son Institute

50th Anniversary Year Highlights
September 2016 -June 2017

Liska creates a variety of print materials to support Erikson Institute’s higher education mission



Erikson Institute
Technology in Early Childhood Center

Media Literacy in Early Childhood

A Critical Conversation

Relationships are the foundation of media to never stop asking questions about the
literacy. Children and adults can and should information we are reading online, what digital
learn from and with one another in working media can help accomplish, why it is being used,
toward an understanding of how digital devices and what we can make with technology.

can be used appropriately and intentionally to

support learning. The idea of adults and children engaging in

digital media together was at the heart of
“When we talk about media literacy, Media Literacy in Early Childhood: A Critical

we also need to talk about the Conversation, a symposium at_Erikson Institute

. . . on June 26, 2017 hosted by Erikson’s Technology
'?du,ts m C’?’Idren s_llves. Each one in Early Childhood (TEC) Center in partnership
is a potential ‘media mentor.”” with the National Association for Media Literacy
Chip Donohue, PhD Education (NAMLE). The symposium preceded
Director, Erikson Institute’s NAMLE’s 2017 national conference, providing
Technology in Early Childhood Center discussion topics throughout the week.
Teaching media literacy to young children “Media literacy is power in the
requires adults to embrace and value curiosity, digital age.”

both in children and themselves, and understand
that no one is an expert. Grasping the full
potential the digital world holds for early
learning is a process that leads from exploration
to discovery, and along the way, it is important

Faith Rogow, PhD
Media Literacy Education Strategist,
Insighters Educational Consulting

The Ecosystem of Media Literacy in Early Childhood

Throughout the day, a child encounters digital media in many places. It's important that adults in all these settings are
educated in media literacy to help meaningfully integrate technology into the child’s experience.
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teccenter.erikson.edu

A series of white papers support Erikson Institute’s initiatives and academic degree programs




Our first Big Ideas in Early
Learning conference offers four
days of intensive exploration
with Erikson Institute experts.

Discover ways to make the
classroom more meaningful
for young children and their
teachers by diving deep into:

 Early math

e Literacy

* Technology

* Social emotional learning

Sign up to receive more information at
50.erikson.edu/Summerlnstitute

MEM
EARLY MAT

SUMMER INSTITUTE

MEANING-MAKING IN EARLY
MATHEMATICS EDUCATION

Tuesday, July 10 to Friday, July'13, 2018

Erikson Institute, Chicago, lllinois

Work and learn with colleagues
during four days of intensive,
exciting early math exploration.

¢ Learn from Erikson Institute’s
Early Math Collaborative experts.

¢ Get hands-on professional
development.

¢ Improve your foundational math
instruction.

 Discover ways to make math
meaningful for you and young
children.

Sign up to receive more information at
50.erikson.edu/Summerinstitute

Er son Institute

A variety of print and web-based materials to support various programs




Time To Grow [ . . A
byRodrigo Lopez Sobreviela !¢ jearchdesign - Following

Bachelor in Architecture
PFG - Final Project 2019

iearchdesign #|EStudentProjects: Time
To Grow - Mimicking the natural,
developing the existing and creating
unigue experiences by
@rodrigo.lopez.sobreviela , Final
Project 2019, Bachelor in Architecture
student

“;')a Time To Grow is a project that acts as a
nexus between humans and nature. It is
- a network that connects the village
with the shore and creates ideal spaces
8 and atmospheres to enjoy, appreciate
and contemplate the unique landscape
like never before. The network varies in
density to integrate the program that
Orellana La Vieja needs in order to

% iearchdesign - X

iearchdesign @ieArchDesign - Jul 17

Our dean @martha_thorne congratulating the #ClassOf2020 at this year's
virtual #IEGraduation! #WeArelE

HAY
FESTIVAL

SEGOV A

As you look to the future and then
remember your connections with
the past, please keep IE in your
heart and mind.”

Martha Thorne

e

Social media management for the IE School of Architecture and Design in Madrid



FOR'ALUMNI, PARENTS AND FRIENDS OF FORDHAM UNIVERSITY
WINTER 1998 - VOLUME 31 - NUMBER 2

| Fifty Years of

Communications |

Publications to support Fordham University’s communication efforts, including the President's Report and alumni magazine
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THROUGHOUT the last decade, the challenges of the 21st century and
the profound political, technological

CENTRAL/SOUTH
Fordham University School of Law
ges that

PR MENLO PARK =
; & CALIFORNIA AMERICA
has expanded the scope of its scholarly social and economic ct

1o
e AFRICA
Curent and professional world through the c-examination

e i,
efforts of faculty, students and alumni.  of the law. Presented here, at
The Law School continues to build is a picture of Fordham in the
a community that is well prepared for  wider world

Fordham Law in the Wider World

The Fordham University President's Report includes an infographic demonstrating the global reach of the School of Law
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This overview brochure introduces Make A Better Place, which promotes cross-disciplinary learning using innovative arts-based activities and instruction
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Materials for teachers to implement the Make A Better Place curriculum in their classrooms

How do kids benefit from
MABP programs?
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MAKE A BETTER PLACE

Make A Better Place is a nonprofit organization that introduces young
people to photography and writing as a vehicle for personal enrichment
and positive social change.

Are you a mentor, parent, teacher, friend?

Help a young person discover photography and writing as a powerful
way to communicate and contribute to the community where they live
and learn. Where | Live asks young people to use photography and
writing to look at their communities and envision change. This open
competition offers young people a chance to create their own photogra-
phy and writing in response to the questions:

“What could improve my community?” and “What can | do to help?”

where |

“I like this photo because it is of my friends
together smiling.”
Mohamed, age 10

live

4th International Exhibition | Call for Entries

What you can do to help: How to enter:
Team up with a young person (5—20 All finished entries will be com-
years of age) and offer your time and prised of a photograph (flat art
support. Help them use photography no larger than 18" x 24") and
and writing to explore their community, accompanying text created in
identify its needs, and envision the ways response to the questions: “What
in which they can make a difference. could improve my community?”
and “What can | do to help?”
Exhibition and prizes: To be eligible for consideration,
Everybody Wins. Help a young person entries must be accompanied by
and we all win. Give them the oppor- a completed and signed entry
tunity to have a say and they will pre- form with signature by the
pare a better future for us all. Selected entrant (and the signature of a
entries will be presented in a nation- parent/legal guardian for entries
wide exhibition and will be eligible for submitted by young people ages
prizes including: 17 and under).

1 Grand prize winner: Entry deadline:

Nikon N60 35mm Single-Lens Reflex December 15, 2003

Camera or the equivalent and a $300

Make A Better Place scholarship. Where | Live is made possible
through the generous support of

12 First prize winners: Y/

Nikon One Touch Zoom 90/QD Nikon. SPIRIT INITIATIVE

Camera or the equivalent. ¥ Phut”ﬁ”ﬁ@phy I"I“

To receive your entry form:

For further details, see our web-site: and in cooperation with The
www.makeabetterplace.org. Email New York City Department of

us at info@makeabetterplace.org Education and The Office of

or fax us at 212.228.2349. Alternative Schools and Programs.

“If we learn to see beyond the barrier...”
Kevin, age 17

“What | can do is to talk at a PTA meeting...”
Jaspreet, age 11

Make A Better Place call for entries to promote their international arts exhibition




makeabetterplace.org

What if there was a way
to give voice to
communities and
individuals from all
walks of life? ' E?

What if you could help people communicate
their ideas and develop actions to improve
their neighborhoods and their lives?

PROGRAMS

DONATE

CONTACT

The website includes information for teachers and institutions to incorporate the Make a Better Place programs into their curriculum




Liska+ UChicago
Associates Creative

THE UNIVERSITY OF

& CHICAGO

BRAND IDENTITY
EVOLUTION

Liska is working with the UChicago Creative team to consolidate, simplify and guide communications for this rapidly evolving institution
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SOCIALRESEARCH

CHICAGO

A series of wall displays celebrates the University of Chicago's history and how its legacy continues to inspire today's academic community



Liska+
Associates

610 N. Fairbanks
Studio 2 East
Chicago, lllinois
60611 USA

1312 867 1111
liska.com

© Liska+Associates



