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\ Brand Center

Medicine’
Our Brand Visual |dentity/Logo Downloads Templates/Business Tools Editorial Support Photo Style/Downloads FAQs

Help bring our brand to lifel

Our Brand Center offers a variety of
resources, tools, downloads and tips so that
we can all help build the Northwestern
Medicine brand with clarity and consistency.
Use this site as an ongoing reference and
resource. Visit often to find new postings.
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Northwestern Medicl
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University Feinberg Sz ¥,
N0r1 transform healthcare t |
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It's also our master bra -
identity so that we cle

Quick Links

Brand Guidelines
Visual System
Choaosing a Logo
Logo Placement
Logo Downloads
Photo Downloads

: Learn more about our Find our visual brand Select and download Find a guide to editorial  Learn about our visual Find answers about our
PowerPoint brand and how youcan  jdentity guidelines and ~ business templates and  style and other editorial  Style and download transition to the
Email Signature help bring it to life. logo downloads. order branded materials. resources. images for business use.  Northwestern Medicine
brand.

For email signature instructions, click here.

Questions about the brand? Contact us.

We developed an extensive brand identity, print materials and web-based guidelines to bring focus to Northwestern Medicine and its affiliates



M Northwestern
Medicine®

Psychiatry and
Behavioral Sciences

and the Norman and Ida Stone Institute of Psychiatry

Northwestern Memorial Hospital
Northwestern University Feinberg School of Medicine

Brochures highlighting the scope of this psychiatric care facility at Northwestern Medicine
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Medine CONECTIONS

Connections Home NM Downtown

DO YOU HAVE
QUESTIONS
ABOUT OUR
HEALTH SYSTEM?

Anew email address -
nmquestions@nm.org - is
now available.

nmquestions@nm.org

T

EMPLOYEE ANNUAL
MEETINGS ARE ON
THEIR WAY!

A MESSAGE FROM
DEAN M. HARRISON

‘PEACE OF MIND' FOR

What our ONE OF OUR OWN

patients

are saying

NORTHWESTERN MEDICINE BY THE NUMBERS

g < 5 > & 'f’
60 3,400 25,000

Together we serve more Sites of care A faculty of 3,400 conduct research A workforce of
than 600,000 patients. and growing. and teach future physicians 25,000 strong.

LOCAL EDITIONS PARTICIPATE OUR STORIES QUICK LINKS

NM Downtown High Five Galleries

NM North Ebola Questions? Videos cadencehealth.org

NM West Take a quiz! Slide Shows NMI
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Published by the
©2015. Northwestern Medicine.

Memori

An internal web-based newsletter for all Northwestern Medicine employees



Twist Out Cancer

CANCER

Annual Report —_—
2022

Mary Angel Warrior
By Kate Van Doren
Inspired by Mary Jenkins, two-time Breast Cancer — Invasive Ductal Carcinoma Triple

An annual report for Twist Out Cancer, which provides creative arts programming for those affected by cancer



Twist Hearts

an all-ages Twistshop series
exploring love through creative arts

Private, Corporate, and School-Based

A brochure created for Twist Hearts, a new Twist Out Cancer program
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EB‘ Share the Care

2022 Annual Report
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A comprehensive identity and branding system for this organization helping medically fragile children
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/\l Almost Home

About  Services News  Clinical Locations  Contact
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Almost Home Kids provides a bridge from hospital to home through an innovative community-based care system for children with medical complexities. We
respond to the needs of families, train caregivers, offer respite care, advocate for accessibility and inclusion and educate healthcare professionals.

Learn how we do it

Websites and patient education materials are part of the ongoing expansion of Almost Home Kids
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' Policies ~ Case Management ~ Clinical ¥ Operations ~ Resources ~

\

The Almost Home Kids Playbook provides documentation of all AHK policies and procedures for the start-up and
operation of a successful new AHK facility. The Playbook incorporates “lessons learned” for helping families make the
transition from a hospital to home with a child that is medically fragile. It provides clinical checklists and caregiver training
guides, case management tools and hyperlinks to key government agencies. On the operational side, the Playbook
provides detailed guidelines for billing as well as volunteer orientation notes, fund raising tips and much more.

User Profile | Logout

J

New to the Playbook!

This section will be utilized to post any updates regarding additions or changes to the Playbook.

An internal website for staff that documents all of Almost Home Kids' procedures and policies across various locations

EPIC ~




The VerigeneTM This elegantly simple system for Object arRead™ nanoparticle

S t testing DNA, RNA and proteins less th nology. With the

YS em introduces a revolutionary step time Verigene System,

The new standard for forward in molecular testing. labor limitless range of

molecular testing. Delivering unparalleled accuracy, orator diagnostics assays
the Verigene System is remarkably advan formed wherever and
easy to use from start to finish. autom they are needed.

One
System.

Infinite
Assays.

Product naming and marketing materials for Nanosphere's
molecular diagnostic system




Visual Identity System

American Dental Association Style Manual

The ADA Signature

Signature Orientations

The signature is provided in two different orientations,
stacked and horizontal. Having the option of two
signatures, one vertical and one horizontal, provides
flexibility for designing various layouts.

-Never use the symbol alone.

-Never alter the spatial relationship between the
symbol and typography.

-Only the stacked vertical and horizontal signatures
may be used, no other configurations are allowed.

ADA American
Dental
Association®

Stacked vertical

ADA. American Dental Association®

Horizontal

Extensive brand evolution for the American Dental Association including new identity, brand guidelines and member marketing materials




'DISPENSER

LESS/MESS!|NEAT(S

ADA

Accepted

American
Dental
Association ®

FLUORIDE
ANTICAVITY
TOOTHPASTE

The endorsement by the American Dental Association appears on consumer products nationwide



An report highlighting the scientists at the Brain Research Foundation of the University of Chicago is helping to study all aspects of the brain
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CT Scans

ed by an experienced radiologist fr
u have a sin ur doctor will
the preliminary r w immediatel
schedule an additional appointment. If
the radiologist will review your results and issue a rep

ways emphasize

A complete identity system and marketing materials, including this brochure that features Northwestern Nasal and Sinus's in-house capabilities



ADA American
Dental
Association®

m Northwestern Northwestern
Surgical Associates Medicine®

Molecular Diagnostics Thyroid Surgical Clinic 7 E lmost Home Kids
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The UVM Health Network
Care Coordination System

Impact Report
June 2022

THE
Universityof Vermont
HEALTH NETWORK

An report highlighting UVM Health Network’s complex patient transportation system



Confronting the Opioid Crisis

Stories of Partnership, Innovation and Discovery

Plattsburgh Emergency Department
reduces opioid prescriptions by 40% using
data-driven approach

Champlain Valley Physicians Hospital (CVPH)
Emergency Department physicians are working
to prevent more patients from becoming
addicted. Daniel Anhalt, MD, explains how
data and technology help to meet the needs of
patients while reducing exposure to opioids.

Caring for the Most Vulnerable Victims of
the Opioid Crisis: Newborns

Registered Nurse Courtnee Davenport has cared
for newborn children and mothers at University
of Vermont Health Network—Alice Hyde Medical
Center for a decade. But she can remember her
worst brush with Neonatal Abstinence Syndrome
(NAS) like it was yesterday.

Creating a welcoming environment in
Elizabethtown to help those facing substance
use disorder

The emergency department at UVM Health
Network—Elizabethtown Community Hospital
and its Ticonderoga Campus, led by David W.
Clauss, MD, seeks to reduce stigma and

| erase judgment when treating patients with
opioid use disorder.

Click to Learn More

A Focus on Evidence-Based

Hope and Healing

Confronting the Opioid Crisis

Stories of Partnership, Innovation and Discovery

Most primary care physicians don't
provide substance abuse treatment, but that
is changing in Vermont.

Vermont primary care physicians found a way to be part of the
solution to the opioid crisis facing the state and become a leader in
the Nation.

Recovery coach finds meaning and hope in
helping patients find treatment

Hilary Denton, a Peer Recovery Coach with
Turning Point Center of Central Vermont,
describes her work supporting patients
struggling with substance use disorders who
seek treatment in the Emergency Department
at UVM Health Network — Central Vermont
Medical Center.

Reflections on the opioid crisis from Interim
President, Steve Leffler

Stephen Leffler, MD, saw the opioid epidemic
develop first-hand treating patients in the

g A University of Vermont Medical Center’s

Online templates for the various communication efforts of the University of Vermont Medical Center



For high-quality health care and
the latest in medical technology,

Look Closer.

THE

University o Vermont
HEALTH NETWORK

Elizabethtown Community Hospital

A brochure created for Elizabethtown Community Hospital, part of the University of Vermont Health Network
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