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We developed a new brand identity, print materials and web-based guidelines to introduce Northwestern Medicine as it transitioned from Northwestern Memorial HealthCare



Brochures highlighting the scope of this psychiatric care facility at Northwestern Medicine



We began working with the Northwestern Memorial HealthCare brand, then designed and managed its transition to the Northwestern Medicine brand



1

Vision. Mission. Reality. 
   2007 Annual Report

One of many annual reports for Northwestern Memorial HealthCare



An internal web-based newsletter for all Northwestern Medicine employees



2010
Community Service Report One example of many community-focused communications



A comprehensive identity and branding system for this organization helping medically fragile childrenAlmost Home Kids  2016 Annual Report  Liska + Associates  691043  12.13.15  Released

2017 Annual Report



Websites and patient education materials are part of the ongoing expansion of Almost Home Kids





An internal website for staff that documents all of Almost Home Kids’ procedures and policies across various locations



The Verigene™ 
System
The new standard for 
molecular testing.

One 
System. 

Infinite 
Assays.

This elegantly simple system for 
testing DNA, RNA and proteins 
introduces a revolutionary step 
forward in molecular testing. 
Delivering unparalleled accuracy, 
the Verigene System is remarkably 
easy to use from start to finish. 

Objective results are achievable in 
less than one hour of processing 
time without PCR, specialized 
labor or extensive training of lab-
oratory staff. This is due to the 
advances of the Verigene System’s 
automated assay process and pat-

ented ClearRead™ nanoparticle 
probe technology. With the 
affordable Verigene System, 
a virtually limitless range of 
molecular diagnostics assays 
can be performed wherever and 
whenever they are needed.

 Product naming and marketing materials for Nanosphere’s  
molecular diagnostic system



Liska developed the brand identity and website for this therapeutic treatment center



Liska extended the Harsha brand identity into a website for this acute care psychiatric hospital



Extensive brand evolution for the American Dental Association including new identity, brand guidelines and member marketing materials



The endorsement by the American Dental Association appears on consumer products nationwide



Websites showcasing the quality of the nursing staff—used for recruitment and magnet status



Brain Research Foundation
2006–2007 Annual Report

An annual report highlighting the scientists the Brain Research Foundation is helping to study all aspects of the brain 



A complete identity system and marketing materials, including this brochure that features Northwestern Nasal and Sinus’s in-house capabilities



Ongoing work with Bluhm to design their print and web clinical outcomes reports



TM



The University of Vermont Medical Center is raising diversity awareness among their employees with personal stories and goals for the medical community



Nurses Week 2018
This week, we celebrate 

our nurses, and the lasting 
impact they have at the 

bedside and beyond.

May 6–12, 2018

A series of posters communicated Nurses Week events and initiatives for the University of Vermont Medical Center
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